Schedule of Course Activities
	Topic
	Question(s)
	Reading
	Assignment Due

	Part I: Media and Sport
	
	
	

	Introduction to course
	
	
	

	The Role of Mass Communication; Sports Consumerism
	How is “sports consumerism” different that traditional forms of consumerism? How is it similar? How is the media the liaison between fan and sport?
	Sports, Culture and the Media (“Introduction” – 1-8; “Understanding Sport and Media: A Socio-Historical Approach – pp. 11-36)
	

	Traditional Forms of Sports Media
	What differences do we see between Canada’s television industry and that of the United States?
	Cavanagh, “The Development of Canadian Sports Broadcasting”
	

	Playing Through the Media
	In what ways does the media facilitate “playing?” What is the relation between play, culture and the media? Does the media help, or hinder, communal play?
	Masters, “Play Theory, Playing, and Culture”
	

	What is “sports journalism?”
	Why are sports journalists regarded to a rather low esteem as a group? Why are members of this group on the “hot seat”? 
	Sports, Culture and the Media (“Working in Media Sport: The Disciple of Sports Journalism – pp. 37-66)
	Consumer’s Reflection

	Part II: Politics of Sports Media
	
	
	

	The Media and Promotional Strategies
	What is the media’s overall objective? In the case of the dream team, why did their marketing strategies work (nationalism, youth, metaphor)?
	Wenner, “The Dream Team, Communicative Dirt, and the Marketing of Synergy: USA Basketball and Cross-Merchandising in Television Commercials”)
	

	The Widespread Political and Economic Influence of the Sports Media
	Does “amateur” ever really exist? How does the media discourage amateur sport? In terms of commercialization, is the media the only culprit?
	Sports, Culture and the Media (“Money, Myth and the Big Match: The Political Economy of the Sports Media – pp. 67-114)
	

	The Politics of Sports in the Daily Newspaper
	Will the newspaper always have a place in American culture? Why do sports pages nationwide focus on commercial spectator sports? Is there a bias?
	Lowes, “Sports Page: A Case Study in the Manufacture of Sports News for the Daily Press”
	

	The Politics of Sports on Television
	What are some of the codes by which sports on television is mass produced? What American values become obvious as we talk about televised sport?
	Silk, Slack, Amis, “Break, Butter and Gravy: An Institutional Approach to Televised Sport Production”
	

	The Overproduction of Sport
	How and why does the U.S. manage to have a virtual sports monopoly over the rest of the world? How might this affect the fan in the very near future? If sport, in fact, overproduced?
	Miller, Rowe, McKay, Lawrence, “The Over-production of U.S. Sports and the New International Division of Cultural Labor”
	Response Paper 1

	Part III: Media, Sport, Identity
	
	
	

	Sports Subcultures
	From where do sports subcultures originate? How does the media facilitate and encourage subculture? In what ways are these subcultures more about lifestyle than traditional sport?
	Wheaton, Beal, “Keeping it Real: Subcultural Media and the Discourses of Authenticity in Alternative Sport”
	

	The Feminist Sport Subculture
	What sexist discourses exist in the popular media? What opportunities exist for women? Are women in fact exploited? 
	Thorpe, “Foucault, Technologies of Self, and the Media: Discourses of Femininity in Snowboarding Culture”
	

	The Media and Racial Identities
	How does the media allow the portrayal of the body in various ways? What does the media have to say about race? 
	Brown, Jennings, Leledaki, “ The Changing Charismatic Status of the Performing Male Body in Asian Martial Arts Films”
	

	The Media and Racial Identities (con’t)
	How have racism and sexism evolved in sport, and how has the media facilitated this process? How does the media allow stereotypes to not only exist, but to continue as well?
	King, “On Being a Warrior: Race, Gender and American Indian Imagery in Sport”
	

	The Media and Masculinity
	What concerns arise from this study? In what ways does the sports media replicate values of masculinity?
	Messner, Dunbar, Hunt, “The Televised Sports Manhood Formula”
	Response Paper 2

	Part IV: Technological Influences
	
	
	

	Technology and Community
	Is an online community truly a “community”? In what ways does the media facilitate communal-based consumerism? In what ways is it hindered?
	Fuller, Jawecki, Muhlbacher, “Innovation creation by online basketball communities”
	

	Technology and Community (con’t)
	How are fantasy baseball communities established? How are fan cultures affected by relatively new media technologies devoted specifically to fantasy sports?
	Halverson, Halverson, “Fantasy Baseball: The Case for Competitive Fandom”
	

	“E-Sport,” Information Flow
	How does information flow now affect how we interact with each other on a daily basis? Are we headed to a fully cyber, sporting existence?
	Hutchins, “Signs of meta-change in second modernity: the growth of e-sport and the World Cyber Games”
	

	A Cyberspace World
	How do we interact with an increasingly dynamic world ran by cyberspace? As consumers of sport, what should worry us about this? How can we embrace it?
	McDaniel, Sullivan, “Extending the Sports Experience: Mediations in Cyberspace”
	Major Paper


