
JOB DESCRIPTION

POSITION TITLE

Director of Marketing-Communications



PRIMARY FUNCTION: 


This position provides overall leadership and direction for creating and implementing marketing and communications strategies for St. Olaf College.  This position oversees the production of printed and electronic materials, leads project management, advertising strategies, and town-gown relationships.

AREAS OF RESPONSIBILITY:


1. 
Visionary leadership for the Marketing-Communications staff.  This responsibility includes setting direction and goals with the Marketing-Communications team.  Leads staff in ways that results in superior teamwork, high quality products, and effective collaboration with other St. Olaf departments and divisions.

2.  Project Management and Oversight.  Determines which web and print projects can and should be handled by the Marketing-Communications Department; hires outside freelance work as needed.  Assigns projects appropriately, sets priorities, facilitates production, approves final products.

3. Marketing and branding efforts. Leads work with other departments and divisions on marketing and branding efforts, especially with Advancement and Admissions materials.

4.  Oversees town-gown relationships between the College and the community of Northfield in ways that link the college to the community, and help to make the College accessible to community residents.

5.   Legislative contact.  Represents the College as a Campus Legislative Liaison with the Minnesota Private College Council; facilitates communication with constituencies when needed.

6. Serves on division leadership team.

SUPERVISORY RESPONSIBILITIES: 
Supervises department staff; currently 7 positions.

CONTACTS:
Daily contact with staff, weekly contact with supervisor, college vice presidents, department directors, professors, and other campus colleagues. Regular contact with president; occasional contact with regents.
EDUCATION: 
Essential:
Bachelor of Arts degree.


Desirable:
Communications, public relations, marketing, journalism 

EXPERIENCE:
Essential:
10 years’ experience in communications, journalism or marketing, at increasing levels of responsibility. Strong editorial and writing experience; minimum three years of supervisory experience


Desirable:
Experience in higher education; connections with area media

KNOWLEDGE, SKILLS, ABILITIES: 

· Ability to lead and guide a creative team and familiarity with the creative and production process.
· Possess a strong commitment to St. Olaf’s mission and to the importance of St. Olaf’s relationships with its constituencies. Knowledge of St. Olaf is an asset.

· Ability to brainstorm creative projects and to offer direction for both online and printed materials.  Think strategically beyond traditional boundaries. 

· Maintain high level of confidentiality regarding sensitive materials and information. 

PHYSICAL DEMANDS:
Occasional overnight travel. 

WORKING ENVIRONMENT:
Office environment

WORK SCHEDULE:
Full-time position, some evening and weekend work

APPROVAL:                                                Janet Kringen Thompson, interim VP
DATE:




July 2007

